What is interesting in this new rise of powerful players, particularly when compared to earlier work on FDI from developing countries (Lall 1983; Wells 1983) , is that it is seemingly not a simple revision of the earlier experience. The growth of Korean multinationals serves as an example of late industrialization (Amsden 1989) , whereby industries learnt from earlier innovators, rather than innovate themselves. However, India and China are becoming major producers of products and services for global markets by pursuing rather distinctive development paths. In fact, there is evidence of highly creative response to institutional discontinuity in their domestic environment and tremendously swift build-up of innovation capabilities (Altenburg, Schmitz, and Stamm 2008; Chittoor et al. 2009; Luo, Xue, and Han 2010; Williamson and Zeng 2009; Zeng and Williamson 2007) .
Rising power firms are likely to turn traditional notions of competition and strategy upside down. While China has clearly used MNCs as a way of learning, gaining intellectual property through a rather weak implementation of intellectual property rights, it would be wrong to think that China has simply "borrowed" competitive strategies of western MNCs (Lauder, Brown, and Brown 2008) . There is evidence that goes beyond the views of China as a world factory or as an emerging market wanting for Western goods and technologies (Gao 2011) . Rather, firms are now pursuing their own low cost innovation strategies and strategies for leveraging cost innovation advantages which threaten to disrupt global competition as we know it (Williamson and Zeng 2009; Zeng and Williamson 2007) . Indian firms, in pursuit of a different take on competitive strategies, have built on outsourcing agreements which were augmented by cost cutting exercises and projects in native India. Both examples have to be seen as more than simply cheap manufacturing or service strategies, as cutting edge R&D facilities provide opportunities for technology leverage strategies and accelerated internationalization (Mathews 2006 ) above and beyond a simple south-south trajectory as previously envisaged (Ramamurti and Singh 2009). Furthermore there is evidence to suggest that there may be significant differences in internationalization strategies of rising power firms, as a consequence of different patterns of integration in their domestic economies (Niosi and Tschang 2009) and differences regarding environmental and social embeddedness (Badry 2009 ).
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• In what ways does the emergence of rising power multinationals challenge existing theories of international business? • How are firms from the rising powers disrupting the current paradigm of global competition and thus changing the 'rules of the game' (Zeng and Williamson 2007 ).
• What are the consequences of these changes for firms and consumers in other marketplaces?
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